
DIGITAL +
CULTURE
PROMOTES TRADE



DCT was officially launched as one of the 

most important achievements at the 

National Cultural Trade Forum co-hosted by 

the Ministry of Commerce, PRC, the Ministry 

of Culture and Tourism, PRC, and the 

National Radio and Television Administration, 

PRC on September 1, 2022.

LAUNCHING OF DCT



LAUNCHING OF DCT
Media Reports

Most of China's mainstream media reported 

on the establishment of DCT



HUNGARIAN PAVILION AT THE FIRST CHINA INTERNATIONAL SUPPLY CHAIN EXPO

Hosted by Embassy of Hungary, 
Beijing
Organized by DCT

The First China International Supply 
Chain EXPO (CISCE)
Nov. 28 – Dec. 2, 2023
Beijing, China

A feast in the cultural and 
commercial circles of China and 
Hungary

CASE
SHARING



HUNGARIAN PAVILION: WELCOMING MANY DISTINGUISHED GUESTS AT THE OPENING

• Distinguished guests at the 

opening ceremony:

• Mr. Ren Hongbin, Chairman of 

China Council for the Promotion 

of International Trade

• Mr. Máté PESTI, Ambassador of 

Hungary Beijing

• Mr. Lin Shunjie, President of 

China International Exhibition 

Center Group Limited

• Mr. Meng Xiangfeng, Assistant to 

the Chairman of CATL

• Mr. Roby Lakatos, world-

renowned Hungarian violinist

Mr. Roby Lakatos, Mr. Lin Shunjie, Mr. Ren Hongbin, Mr. Máté PESTI, and Mr. Meng Xiangfeng
(from left to right)

A lively musical feast contributed by Mr. Roby Lakatos

CASE
SHARING



CISCE MR.DAVYUAN Art Installation, co-created by Hungarian artist Kő Ferenc and Chinese artist David 

Yuan, perfectly integrates the unique style of Chinese and Hungarian artistic elements.

The new technique with the use of UV light and 

paint, invented by Kő Ferenc

HUNGARIAN PAVILION: CISCE MR.DAVYUAN ART INSTALLATION DRAWING ATTENTIONSCASE
SHARING



EXTRAVITAL RICHTOFIT ALPOKAQUA MINERAL WATER, 
WINES, SNACKS, ETC.

ZSOLNAY

HEALTHCARE FOOD & DRINKSTABLEWARESPORTS & FITNESS

HUNGARIAN PAVILION: MANY HUNGARIAN PRODUCTS MADE THEIR DEBUT HERE IN CHINACASE
SHARING



HUNGARIAN PAVILION: HIGHLY APPRAISED BY MAINSTREAM MEDIA IN CHINACASE
SHARING

CCTV

CGTN

Phoenix Satellite 
Televisio

And also reported by China 
National Radio, People's 
Daily, ChinaNews.com, etc.
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DCT

• Internet technology and social media operation
• Existing technical team has been providing 

customers with website production, big data 
technology and social media operation services 
since 2013

SHUZIHUIJU INFORMATION TECH

BEAUTY & HEALTH TRADING

• Commodity import and export
• Retail and wholesale of imported health food 

(pre-packaged), imported cosmetics, imported 
food (pre-packaged), imported daily necessities, 
etc.

• Public relations consultant and marketing
• Providing integrated marketing and 

communication consulting services for many 
well-known branding enterprises at home and 

abroad.

TIANZHU DIGITAL CULTURE LAB

• Cultural exchange and trade promotion
• International IP Cooperation Platform

• Cultural cross-border cooperation in the 
business field

KEPLER PUBLIC RELATIONS CONSULTING

DCT PROFILE
4 Affiliated Companies in China



DCT PROFILE
3 Affiliated Companies Abroad

GOLDVIEW HUNGARY

DCT'S BRANCH IN HUNGARY

Promoting trade between Hungary and China

GOLDVIEW US

DCT'S BRANCH IN THE USA

Expanding DCT's business in the USA

DCT'S BRANCH IN HONG KONG

Especially established for cross-border e-commerce

HUNGARIAN 
SELECTIONS LIMITED



DCT PROFILE
Digital + Culture, Promotes Trade

Online marketing: increasing brand/ product exposure 

through social media and KOLs

Online distribution mini program— Mall of Hungarian 

Selections WeChat Mini Program: increasing the 

convenience of shopping 

``````

DIGITAL CULTURE

Digital + Culture,

promotes import trade

and opens cross-border sales

(an easier way to reach terminal clients) 

Cultural empowerment: music, art, animation, drawing 

wide attentions and exploring potential customer circles

 Cross-border cooperation: enhancing brand/ product 

awareness and influence



DCT PROFILE
Prudent Decision on Product Selection

Through preliminary research and market 
analysis, Chinese experts determine whether 
the brand/ product is in line with Chinese 
customers' likes.

All brands/products entering the Chinese 
market need to hold the quality certificate of 
the country of origin, and pass the testing and 
certification of relevant Chinese authorities.

Before starting omni-channel sales, pilot sales 
is targeted to selected regions or circles, such 
as popular exhibitions, fairs or events, so as to 
obtain sales data, user feedback and market 
acceptance of the product, and timely identify 
and solve problems.

E-commerce platforms;
Industrial Exhibitions;
Distributor expansion;
Retailer expansion;
Offline shops or counters
…



Digital Culture

KOL Recommendations Authoritative Accounts

Industrial Exhibitions Industrial Media Reports

Distributor Expansion Retailer Expansion

E-commerce Platforms Cross-border Sales

Offline Shops Industrial Awards

BRAND 
MANAGEMENT

Brand 
Awareness

Brand 
Influence

Market 
Share

Price 
System

Market 
Sales

DCT PROFILE
Omni-directional Marketing



BRAND MANAGEMENT CASE: EXTRAVITAL

January 8, 2024

EXTRAVITAL IMMUNOX®7, a star product of 

EXTRAVITAL, was awarded as the 

Innovative Product (Nutrition) of the Year, 

Health Example Awards 2023, hosted by 

Trends Health Magazine and JD Medicine.

February of 2024

The full range of EXTRAVITAL products are 

officially launched in the Mall of Hungarian 

Selections WeChat Mini Program. It is an online 

cross-border sales channel. Consumers are 

easy to shop Hungarian products online 

whenever they like.

Late October of 2023

We bring EXTRAVITAL product samples 

from Hungary back to China, and organize 

a group of Chinese experts in the industry 

to carry out  marketing researches.

Nov. 28 – Dec. 2, 2023

EXTRAVITAL product samples made their 

debut at the Hungarian Pavilion, CISCE, and 

highly appraised by the journalists of Trends 

Health. They invited EXTRAVITAL to participate 

in the selection of 2023 Health Example 

Awards.



February of 2024
The full range of EXTRAVITAL products are 
officially launched in the Mall of Hungarian 
Selections WeChat Mini Program. It is an 
online cross-border sales channel. 
Consumers are easy to shop Hungarian 
products online whenever they like.

Authoritative industry media have rushed to report on this 

event, and EXTRAVITAL has been familiar to the public ever 

since.

Apart from national-level and industrial exhibitions, we've 

found another solution to quickly increase the awareness 

and influence of brand/ product, that is, an authoritative 

award widely recognized by the industry.

CASE
SHARING

EXTRAVITAL: FULLY RECOGNIZED BY INDUSTRIAL EXPERTS AND AUTHORITIES 



01. October of 2023

02. Nov. 28 – Dec. 2, 2023

03. February of 2024

04. May 9, 2024

RICHTOFIT Overseas Flagship Store is officially 
launched at Tmall, the most popular and influential 
shopping website in China.

The full range of RICHTOFIT products are officially 
launched in the Mall of Hungarian Selections WeChat Mini 
Program. 

Exhibiting in First China International Supply Chain EXPO 
(CISCE)

Sponsor of 2023 National Motorboat (Water Flying Man) 
Elite Competition

BRAND MANAGEMENT CASE: RICHTOFIT



February of 2024
The full range of EXTRAVITAL products are 
officially launched in the Mall of Hungarian 
Selections WeChat Mini Program. It is an 
online cross-border sales channel. 
Consumers are easy to shop Hungarian 
products online whenever they like.

RICHTOFIT once served as the gold medal sponsor of 

the Hungarian Olympic team, and was used as the 

official sports cream of the Hungarian Olympic team.

It is tested by many athletes that RICHTOFIT products 

can effectively protect skin throughout intense 

exercise and harsh environment.

RICHTOFIT is greatly favored by motorboat athletes 

in the 2023 National Motorboat (Water Flying Man) 

Elite Competition, and fitness enthusiasts in China.

CASE
SHARING

RICHTOFIT: HIGHLY RECOMMENDED BY MOTORBOAT ATHLETES AND MEDIA



email: 
yangzhaojie@digitalculturaltrade.com

THANKS


